


Website Design MakeOver
For Ambitious Small Business Owners
 Upgrade Your Marketing Beginning With Your Website

by Mark T Saintonge

An AquaJazz Publication

Copyright © 2016



Table of Contents

Website Basics 4
The Best Time for a MakeOver is Now 4
The Definition of a Website 5
The Purpose of a Website 6
Your Primary Marketing Headquarters 7
Evaluating Your Existing Website 8
What Do You Want Your Website to Do? 9
Preparing For The Website Designer 11
Hosting Account 15

Website Creation 17
Website Maintenance Chores 17
The Craft of Website Design 18
Responsive Design 20
The Technical Structure of a Website 22
WordPress 25
Themes 25
Plugins 26
The Components & Language of Layout 28
Protecting a Website from Hackers 30
Virtues of a Professional Website 36

Website Costs 38
Investing in Your Website Designer 38
Website Development Pricing 38
Yearly Costs of Website Technology 40
Should I Hire Someone Nearby? 42

Website Marketing 43
Search Ranking on Page One 43
Website SEO Optimization 43
Well Written Copy 44
Embrace Your Location 44
The Power of a Blog 45
Using Social Networks for Marketing 45
Overview of the Marketing Arena 47
Prove to Me It Works! 48
Next Step 48



Website Basics 

The Best Time for a MakeOver is Now 

You are a small business owner. You built a website a few years 
ago, and haven’t paid much attention to it since. You are wondering 
where all the good advertising opportunities are going these days. 
Very few customers are reading newspapers and magazines any 
more. Television is over your budget. Direct mail can be effective, 
but fading too. What can you do that would be effective?

I would like to encourage you to think about a website design 
makeover as the first and most important step in aggressive 
marketing in the year 2016. The timing is good. Right about now, 
website technology has reached an inspirational creative level, and 
the importance of a website to any business is reaching a peak. It is 
our Global Directory of Business. It is where you compete with other 
companies with your first impression.

Your website is the seed you plant first in the marketing garden. 
Then you build your marketing strategy around that. 

Most small business owners are too busy to study the nuances and 
technology of website production. A professional can explain the 
options, help devise a plan for building the website, and provide 
guidance about digital and analog marketing integration. But it all 
starts here.

If you are a business owner with a 3 to 10 year old website that 
doesn’t bring you enough customers and you don’t understand why, 
then this book could help you finally focus on what matters in your 
marketing department….first impressions….information….good 
branding….customer convenience….a cutting edge website and the 
beginnings of a contemporary marketing strategy.



The Definition of a Website 

Imagine that you are visiting village in Africa and talking to a native 
African who speaks your language, knows what the Internet is, but 
has never used the Internet or seen a website. You mention your 
website. He asks, “What is a website?” Can you answer that 
question clearly? It won’t be as easy as you think. Try it on your 
grandfather. I can imagine many answers.

What is a Website?

1. A website is an address on the internet where you can find 
information.

2. A website is a page on the internet where you can buy 
something.

3. A website is scripting code that displays information in a 
visual format through a client app called a browser, which is 
operated using a computer equipped with a router and an 
internet connection. (right…..huh?)

4. A website is an address on the internet where you can create 
any marketing or administrative tool you can imagine. 
(Cool.....really?.....how?)

5. A website can be a storefront with a cashier, a magazine, a 
company brochure, a hotel booking system, a road map, a 
gallery, a television show, a radio station, a jukebox, a video 
telephone, a library, a political forum, a scientific repository, a 
collaboration hub, a customer support system…..and much, 
much more…..all on the Internet. (Wow!)

6. A website is an internet marketing headquarters for a 
business.

All those answers are true. None of them really paint a complete 
picture. Eventually, one must experience many websites built for 
many reasons to understand the scope of the possibilities and why it 
is so important to build one. I recommend that you surf the web 
sometime with the express purpose of listing all the purposes 



applied to websites around the globe. It will surprise you and might 
get you thinking creatively about how to use your website.

The Purpose of a Website 

In general terms, to the vast majority of small businesses, the 
website will begin as what I call a Company Brochure Website. 
Everyone should at least start here. Almost every website starts out 
as a Company Brochure. There are primary ingredients that 
everyone wants to know about you, and a pattern that has 
developed in website design that one should expect in a well-
designed Company Brochure Website.

Company Brochure Website Primary Components

1. Logo, Slogan, Tagline
2. Creative Home Page Design Idea
3. Pages: Home, About, Policies, Contact, Location
4. A Customer Support & Communication
5. Gallery of Products or Services
6. A Blog or Journal

The fourth item, (Gallery of Products or Services) can vary in scope 
depending upon the quantity, type, or complexity of the products or 
services and how much information you are prepared to offer the 
customers about your wares. 

For even the smallest of businesses, a website can provide 
information to customers that could make all the difference in the 
customer’s impression of you and your business. If someone is 
looking on the web for an auto body shop, if your auto body shop is 
nearby but your website is more helpful and better looking than the 
one across the street, who do you think that person will call first? 
You could even provide a calendar showing the openings in your 
schedule for new repairs extending weeks ahead. This is convenient 
to know before calling. If you are booked for 3 months, someone 
who needs brakes within 2 days should try another shop. Flip the 



coin, if you can show a small opening tomorrow at noon, you have a 
happy customer who might not have to leave the car there for two 
days.

Your Primary Marketing Headquarters 

The bottom line is this.

Your Website is Your Primary Marketing Headquarters and Your 
Internet Business Identity for the Global Marketplace 

That is where it begins.  Is is only a beginning, but it is the most 
important concept. Your website can be so many things, private and 
public, that it is almost impossible to generalize. What do you want 
your website to do for you? It probably can.

A website is, at its beginning, a marketing tool. It is probably the 
most powerful and important marketing tool today. It is the objective 
final destination for customers driven by and directed from most of 
all other forms of advertising and promotion. It is the final sentence 
of every elevator pitch while you hand someone your calling card, 
“Check out our website!” The website should clinch the sale, close 
the sale, compel customers to hire you.

Your website is your entry in the Global Directory of Businesses. It 
replaced the yellow pages of the, nearly extinct, paper phone books. 
You don’t have to dig through “Who’s Who” or scan dozens of 
printed trade journals or magazine ads to find nearly every business 
you seek. You just query the Internet, on Google or Bing, and open 
the websites. It is important to design your website correctly so that 
you are listed in the Global Directory of Businesses under the correct 
categories with the strongest presence you can design.

For a moment, think of the Internet as the only Global Directory 
where you can find any service, product or information you wish by 
typing the right question and pressing a button. The only one! If you 
don’t have a website, you are not in the Global Directory of Business 
and Information.



Welcome to the Internet Age.

Evaluating Your Existing Website 
When I see a well-designed website, I’m speechless. There isn’t 
much that needs to be said. It is so simple and does the job so well 
that there is no need for explanation. On the other hand, much can 
be said about a poorly designed, or obsolete, antique website. Here 
are a short list just off the top of my head.

When Your Website Needs a MakeOver

○ The page is clinging to the upper left corner of the browser.

○ The print is tiny, or too big, or both, or all mixed up.

○ The color scheme is kinda dismal, sort of depressing.

○ The background is busy so the print is not readable.
○ There are too many colors, and they are not complimentary.

○ There are too many type style fonts and they’re ugly or 
boring.

○ The photography is amateur and uninviting or out of focus.

○ The images are too small and scattered around randomly.
○ The reader has to choose from 30 to 75 different links on one 

page.

○ It’s hard to decide what to read first or what to do next.

○ The page is too narrow when it could fill more of the screen.

○ Each page looks like a new website, not designed 
consistently.

○ There are links that are broken, or lead nowhere, or too old.

○ There is no clear call to action or objective to each page.

○ You have to search for the phone number and it isn’t linked.

○ There are a lot of photos, but very little verbal information.
○ There is a big empty margin on both sides of the browser 

window.



○ There are too many menu items, pages and redundant 
information.

○ The website is difficult to navigate on a mobile device. Big 
problem.

○ The website does not inspire or direct customers to contact or 
buy.

○ You are not getting enough business contacts from your 
website.

Any or all of these problems will hurt your credibility and your sales. 
Websites get old fast. New features, new technology, new fashions, 
better interfaces, are highly relevant to wise marketing in 2016. If 
you built a website 5 or 10 years ago and haven’t overhauled it 
since, it is almost certain to look terrible on mobile devices, and it is 
a pretty good sign that all of your marketing is suffering. 

The website is not the only marketing tool in the shed, but it is the 
most important one. If you are neglecting your website, you have 
nowhere to send customers to examine your credibility with pride 
and confidence, review your merchandise, recall your location and 
learn what they need to know to hire you or buy from you.

What Do You Want Your Website to Do? 

When you get serious about your marketing and your website, the 
first thing you need to do is talk to a knowledgeable website 
designer about all the marketing possibilities opened up by a good 
website, and all the administrative features available to you on a 
website, then decide what approach you want to apply to your new 
marketing campaign. Ask questions.

Other than a company brochure, what else can my website do 
for me?

Every business is a little different. Most will benefit by offering a 
regular newsletter to customers. Some will benefit by trying out an 



ecommerce system, selling merchandise to customers right there 
online. Some businesses need a portfolio gallery. Every gallery is 
different, and it needs to be designed to grow instead of being a 
static page that constantly needs rebuilding for every new entry. 
Some websites will benefit from an internal journal or magazine 
reporting the news of the company and publishing those articles on 
the website. Some websites need to offer customers a support 
system with tickets and responders.

Let’s explore the next level of possibilities for a company website. If 
you are a doctor, therapist, or a dance teacher, you might like to offer 
customers a method for finding the open appointment slots in your 
schedule, and requesting an appointment in those slots. Your 
website can do that. 

Perhaps you would like your invoicing system to be private, but 
available on the Internet from any location by customers or 
employees, so you can do your accounting in your home office on 
while on the road. A system that would send customers their invoices 
by email, and offer a way to pay you with an online transaction. 
Actually, I use a system just like that, so I am proof it can be done.

The strength and utility of your website will benefit enormously when 
you make the effort to get involved in the design. You are the brains 
of your business. The designer needs you to help him/her forge the 
character of your brand and clearly represent your business plan in 
the website. It is more than a brochure. Brochures have two pages. 
Websites can be as extensive as a book. When a large website is 
designed well, it does not seem large, but the designer needs to 
have clear, big picture of your vision in order to apply smart design 
and intuitive navigation to the production.

Ask Yourself These Questions

1. Should I have a growing portfolio in my website?
2. Will I want to sell merchandise with an ecommerce system?

3. Will I begin to provide a monthly newsletter to customers?



4. Are there a lot of customer questions I could answer on my 
website?

5. Do we have technical information to present to readers?

6. Should we publish a weekly or monthly journal?
7. What is our region? Are we a local, state, or national 

company?
8. Will we have a ton of customers and a lot of records to keep?

9. What kind of material do I have already for the website?

10. What other material would I like to include?
Write down your answers. Write down anything else that comes to 
mind while you are answering these questions. Prepare to present 
your document to your website designer. You website designer will 
begin to see the approaching scope of the project and give you a 
more accurate estimate of time and costs.

Preparing For The Website Designer 

To help a website designer build your website, it is important to 
appoint someone in your company who is facile and confident with 
computers and knows how to write fairly well. There will be some 
electronic communication that must be exchanged to do a good job.

Logo & Slogan

Your website designer will need a high quality image of your 
company logo in digital format, or in print. If you don’t have a logo, 
perhaps you have a favorite type style that you use on your calling 
card. If neither, then the first thing you need is a Logo Design. 

Logos are very important. The logo is the first thing that a customer 
looks for on a website, just to be sure they have found you or to 
learn the name of your company. If your logo is not professional, that 
first impression is damaged or wasted. Branding gets off to better 
start with a memorable, professional logo.



Furthermore, the shape and size and flexibility of your logo are very 
important. If you have a logo that is narrow and tall and so detailed 
that it must be large just to see it clearly, then there is a good chance 
it will be a terrible problem on your website page design and other 
designs too. Instead of vertical, it is better if a logo is horizontal or 
equal on all sides. The logo should also be clear and readable when 
it is reduced to a height of as small as 3/8 of an inch. It should be 
clear and readable when it is displayed in grayscale without the 
company colors. Sometime you really get lucky, and have a logo 
design that looks great in many colors, like this one.

A professional logo design should work well in many settings, 
including on your website, on t-shirts, on the side of a van, and on 
calling cards. You will want something very simple, 1 to 2 colors, 
easy to remember, showing the logo and the company name, unless 
they are both blended together. I don’t recommend blending them 
together, though it sometimes looks really nice. It is advantageous to 
let the website display the company name in scripted ASCII text that 
is visible to search engines. 

List of Features Desired by Client

What do you want your website to do for you? I mentioned that list 
earlier. Dream a little. Think of ways that a computer could help your 
business. Write about them. We can find those tools and tie them 
together in a central interface through your website.

Written Market Copy

The best starting point for writing market copy is to begin with a 
story. Stories are what people are looking for right now. They want to 
know you as more than a website or a building but a story. They 
want to know you as people on an adventure much like theirs. 
Volunteer this story, and you will win friends and influence people. 
We all have a story. This is where you paint the picture of your style 
and culture and why you are proud to offer your service. Advertising 
is first and most importantly entertaining, just before becoming 
informative.



Hopefully, you have written words about your business lying around 
in your office from which you can derive some verbal copy for the 
website and inspirations for what more you could write. You might 
have white papers, product or service descriptions, policies, features 
or advantages, published articles, printed brochures, executive 
summaries or sections of a business plan. Gather these together 
and use them for ideas. But start fresh. Let your website designer 
help you think like a website designer. There are many ways to 
deliver information on a website that could never be done in print.

Graphics & Photography

Any charts or graphs or visual aids could be useful. Photographs of 
your building, your offices, your staff, your products, old posters, new 
posters, or any kind of advertising you have already done can 
inspire ideas. Gather them. Pass them on to your website designer.

There are also a dozen online photography stores on the web where 
you and/or your designer can browse and maybe find all the photos 
you need for your job, but they won’t be photos of your office or staff. 
That you and your designer need to handle. Sometimes, candid 
photos with good lighting and complimentary poses taken with a cell 
phone camera will be just fine for the staff photos. However, you 
should trust your designer if he/she says “no, these are not good 
enough.” For the best professional results, provide more choices.

Company Details

Company Details include the full name of the corporation or entity, 
the mailing address and the physical address of the central office, or 
any other important location, all the phone numbers that matter to 
customers and visitors of the website, the names and descriptions of 
the staff members that are important to display. If you have some 
legal material that customers need to see, like a purchase and return 
policy or a disclaimer, gather them too.



Domain Address

The domain name is the Internet address of your website. It probably 
looks something like this:  http://mycompanyname.com. If you are 
lucky, you bought a good domain name years ago when it was 
available. If you need to purchase one now, this might turn out to 
require some unique skills and more than a little compromise. Most 
domains ending with dot com and having one, two or three ordinary 
words have been bought by someone and are not available to you. 
Some were bought by auctioneers who place a high price on them, 
then open them back up for sale. Your favorite website address 
might be available. Then again, it might require buying the domain 
off of someone else for between $500 and $10,000. We have to 
search the records to see if your domain is already owned. If so, 
then decide if we invent a different one or buy it from someone at a 
premium.

You might already own an address like “mycompany.com”. If you like 
it, keep it. If you wish it were better, you are probably right. Find a 
better one. Trust your instinct. I have had a lot of practice helping 
companies find a better domain address. It is usually worth the 
effort. In fact, a new domain address can often inspire an interesting 
new marketing campaign concept or even a better company name. 
Be willing to think creatively.

Dot COM is not the only extension (suffix) for domains. Dot ORG is 
used for non-profit organizations. Dot NET is used by technology 
companies. Not everyone needs to have a .COM address. If you are 
a health club, or dance club you could use the .CLUB extension. If 
your business is relevant to the city, you could use .CITY. If you are 
a musical ensemble, you could use .BAND. If you are a financial 
management company, you could use .MONEY. If you are a yoga 
studio, you can actually use .YOGA. There are many more. The 
domain mercenaries have still not bought many of these other 
extensions, so it is much more likely you will get the exact spelling 
that you wanted, even if it is no longer available as a .COM.



Inventing a new domain is a skill all its own. You’ll want it to be easy 
to remember, easy to spell, meaningful to your business, useful in 
search results, and just plain and simple whenever possible. This 
sounds easy, but it’s not. Buy your domain directly from a domain 
registrar and be sure you have direct access to your domain and 
know how to get there yourself. This is your company real estate 
asset that grows in value with your company. Many hosting plans 
offer registration, then don’t tell you the name of the registrar, which 
is usually not the hosting company. Your domain registrar could be in 
some foreign country, and when you decide you no longer like your 
hosting company, and want to move your website, it is often a big 
fiasco trying to extract the domain to use somewhere else. Godaddy 
and Bluehost are exceptions. They offer separate, full access to the 
domain while also offering excellent hosting services. 

Hosting Account 

A website must reside on a hosting server. For that we need a 
hosting account. Apparently no one knows how many hosting 
companies there are in the United States. The reason for that is that 
anyone can start one and many individuals with an empty room and 
a fast enough internet connection might start a hosting company. I 
call them “garage hosts.” Suspicious offer: “Hey, my friend has a 
hosting business, here is his website.” There are also a lot of middle 
men hosting services with no facilities at all except a website. They 
sell you a hosting plan on a facility owned by another company.

I’m a cheerleader for startups, but if they want my business, there 
are minimum requirements. “Garage hosts” and middle men are 
usually unable to meet my requirements. They don’t have enough 
money or equipment. Explaining my requirements would get more 
technical than we need to be right now, but here is my list for 
inspection.

Requirements for a Hosting Company

● Backup power systems for local power blackouts.



● Duplicate servers in case the hosting server fails.
● Climate controlled, very secure rooms for the equipment.

● The latest top speed internet connection for bandwidth.

● An outstanding, customized hosting control interface.
● Hosting plans for every level of growth and with easy 

upgrades.
● Very helpful, American, telephone support. ( I test them )

● Support accessible from the same login as the hosting 
account.

● The right pricing. ( high and low prices are not good signs )

● A well designed company website. ( indicates integrity )

My inclination is to choose a hosting company that has a favorable 
rating in some reviews, one from the top 7 on the list. I insist upon 
reviewing the control panel interface of a hosting company before I 
will use them, watching for the features I prefer. Sometimes that 
requires opening an account and paying for it, inspecting, then 
backing out. 

If the hosting plan is too discounted, the company is probably hurting 
or has grown to big and greedy. If the prices are too high, it is 
probably a middle man, a hosting agent or a low budget facility.

As a business, you want complete control of your domain and your 
website. It is company real estate. If you need to move your website 
to another hosting company, it should be easy to do. Some hosting 
companies offer what they call a Website Builder tool. They design 
“website builders” to make building a website so easy that you are 
convinced that you don’t need a website designer. But website 
builders generally only offer a limited number of features and design 
appearances, and when you try to move the website, it is often 
problematic or impossible because it is locked into their online tools 
in a unique database. You may as well start over. What you really 
want is what is generally called a Managed Hosting Account.



There are two kinds of servers (hosting computers) that you can get 
in a hosting account. One is a Shared Host, and the other is a 
Dedicated Server. Most of the small business websites in the country 
will never have more robust demands than can be handled in a 
Shared Host account, which are priced very reasonable. If you 
expect massive traffic, and you are going to be a large online retail 
store with many products and national attention, you should consider 
a Dedicated Server or a Cloud Hosting account. With that comes a 
lot of assistance from the hosting company support team, and so 
much bandwidth and speed that you should be able to handle any 
volume of traffic and activity with confidence.

The highest level of hosting is “cloud-based” hosting. To put it simply, 
in a cloud-based hosting platform, your data and website are 
zooming around through so many servers and redundancies 
throughout the day that it is almost impossible that you will ever have 
traffic jams or failures in your system. This realm is worthing more 
inspection when your company website grows to a truly large 
enterprise level, or plans to do so very rapidly. Only a handful of 
large companies are, at this time, sophisticated enough to offer 
cloud-based hosting. 

If this link is still active today, here is a list of hosting companies from 
the most popular to the least. That doesn’t mean the top on the list is 
the best choice, but probably a safe choice. Only direct experience 
will paint the whole picture. I hope this link is still active when you 
click this.

https://www.hostingkingdom.com/top-500

Website Creation 

Website Maintenance Chores 

To me, maintenance means keeping the machine running. A well 
built website will still have issues occasionally. Sometimes because 

https://www.hostingkingdom.com/top-500


a plugin stopped working, or an update got clogged mid process, 
sometimes a hacker will deposit something annoying. When this 
happens, the repairs don’t usually take long, but you need to call 
your website designer or contact hosting support.

The rest of the year, the maintenance involves paying your fees and 
updating software. Both can be made automatic.

● Pay the Yearly Domain & Hosting Fees

● Keep the Website Software Updated

● Modify the Design & Add Information & Media

The more substantial long term commitment of time and effort is the 
execution of your Marketing Plan. If you do not use the website 
regularly to market your business, then it will not be anywhere near 
as useful to you. Don’t blame the website. It is not a magic bullet. It 
is a vehicle for building a market. You have to drive it there.

The Craft of Website Design 

Are you a business who needs or wants or already has a website, or 
a customer who wants to find a website or product, or a designer 
who wants to build a website for a client? Each point of view would 
be similar in some ways, but very different in other ways. A business 
owner and the website designer benefit from an understanding of all 
three primary points of view; the Business, the Customer, and the 
Designer.

The Business owner is eager to deliver a message and sell an idea 
or service.

The Customer wants to find something, maybe buy, and enjoy the 
journey.

The Designer tries to grant both wishes through professional 
website design.



A truly professional website designer requires more skills than you 
might think. Particularly as a solo consultant. Here is a list of some 
skills I have needed for clients at one time or another in the course 
of helping them succeed. Here is a list of the predominant skills I 
have to call upon on a regular basis to build a website well.

Skills Involved Designing a Website

● Code in HTML5 and CSS3
● Vast and Up to Date Knowledge of CMS and Theme 

Development
● Design or re-design Logos, Slogans, Taglines and General 

Branding

● Page Layout Design for Website Pages and Documents
● Graphic Design for Charts, Graphs, Illustrations

● Photography & Push Processing for Products or Company 
Assets

● Documentation and Market Copy Writing

● Proofreading and Editing of Client Copy
● Slide Show & Mini Video Editing

● Audio Production & Podcasting

So you see, good website design is not just the rapid installation and 
minor tweaking of some gizmo. Sometimes, it requires a team to 
build one, or one very talented individual with a lot of experience. In 
Portland Oregon, there are 400 website designers. Most of them are 
not qualified with all these skills. You may want to hire a writer, a 
photographer, an editor, and maybe a graphic designer before you 
talk to the website designer. Otherwise, you should examine the 
work of the designer and ask him/her questions to determine if he/
she has a sufficient handle on these other skills. 



Responsive Design 

What Is Responsive Design?

I cannot emphasize strongly enough how important it is that your 
website is “Responsive”. Responsive means it is pleasant to use 
on Mobile Devices...smaller screens...all sizes. There are Fortune 
500 companies who still don’t seem to understand that no one likes 
their website on their phone or tablet, so they don’t visit it until they 
can find a wide screen. Meanwhile, 50% (half) of all online 
purchases in 2014 were made from a mobile device.

When a website is “responsive”, it means that it passes particular 
tests that make it work well on a mobile device like a smartphone or 
small tablet. In the past 2 years, the technological demands on 
websites to be mobile friendly have just begun to kick in. Website 
development tools have only just begun to offer tools for mobile 
friendly design. So, if you website was build more than 2 years ago, 
it is highly likely that it does not qualify on mobile devices. That is 
hurting your business because mobile devices are becoming the 
most popular tools for surfing the Internet for services and products.

Here are some enlightening statistics, relevant in 2015, that illustrate 
the environment and suggest why you need your website to be 
responsive.

1. 15 percent of all websites look good on a smartphone or 
tablet. 

2. 42% of American adults own a tablet computer.

3. As of May 2013, 34% of cell internet users go online mostly 
using their phones.

4. Decide whether to visit a business, 30% have used their 
phone to do this in the past 30 days.

5. Mobile commerce will account for 24.4% of overall e-
commerce revenues by the end of 2017.



6. 78% of smartphone users access a retail site via a mobile 
app.

7. People now spend 2.8 hours using a mobile device, while 
only 2.4 hours on a computer.

8. Vertical viewing accounts for 29% of view time, up from 5% in 
2010.

9. Gartner Says: by 2018, More than 50 percent will use a tablet 
or smartphone FIRST for online activities.

If your website does not pass the tests for "responsiveness" on 
mobile devices, search engines, particularly Google, will rank it lower 
in searches. 

How Do I Recognize a Responsive Design?

How do you know if your website is fully responsive to mobile 
devices? You could run it through the Google Mobile-Friendly Test: If 
the result is a confirmation, then you pass. If the result is a big 
analysis chart, then you have work to do. There are smaller technical 
issues that can only be solved by a skilled designer using the right 
Theme, but there are obvious things too. 

Mobile friendly websites offer a specific mobile 
friendly Main Menu at the top of the screen. A 
hand coded website, or website built in a web 
editor or a CMS with an old or inferior Theme, 
will seldom offer this mobile friendly menu. A 
website that is not mobile friendly will try to 
display the entire home page on the screen with 
a lot of very tiny lettering. It will try to fit 
everything on the page on your screen at one 
time, forcing you to scroll left and right, up and 
down, and zoom in, just to read it. A mobile 
friendly website will break up the page into 
blocks, then rearrange them to scroll on your 
screen in larger scale, filling the screen with 

https://www.google.com/webmasters/tools/mobile-friendly/


each block. Buttons and headers will be bigger and readable.

If you want an example, find a website that you know is at least 3 
years old and call it up on your phone. Now find one that is new and 
look at that. If the new one looks similar, then it was designed by a 
rookie. Find another one.

Often, bigger companies design separate websites just for the 
mobile devices. This is a viable strategy. But it is not necessary. As a 
small business, you don’t want to spend money on 2 websites. You 
don’t have to, as long as your designer uses a mobile friendly 
Theme. Now I will explain Themes and CMSs.

The Technical Structure of a Website 

Technically speaking, what is a website? From a programmer’s point 
of view, the short answer might look like this. 

“HTML is the scripting code used to layout and add text to a web 
page and display it in a browser. CSS is the styling code that affects 
the visual and behavioral attributes of the visual and verbal content 
displayed on the web page. JavaScript and PHP are both the most 
popular programming languages used to create interactive features 
on a website such as a shopping cart system or a blog. Most of the 
time, SQL is used as the query language communicating between 
PHP and the MySQL database. “

This might sound like a foreign language to you. The important thing 
to know is that a website is software. If there is one or two 
characters missing from a program script, the website could crash or 
at least look weird. It looks simple up front, but there is a lot of work 
and care taken behind the scenes.

Brief Story of Content Management Systems 

I began scripting websites in 1995. Back then, all the coding to build 
a website had to be done inside a program that manages and 
executes the code to show me what the page looks like. This is 



generally called a Web Editor. When I started making websites, I had 
to manually code everything in a web editor, then upload it to the 
host. Everything on the page was a laborious task. I spent too much 
time coding and wished I could spent more time on the art of design 
and marketing. In a perfect world, website design should be more 
about marketing and less about technology. After a few years, 
programmers started producing pre-assembled tools called modules 
or routines that one could borrow and include in a website design, by 
inserting them into the code. This was a minor help and started a 
movement.

As the years went by, patterns became apparent for optimal website 
designs. Developers began to spot the important features that every 
good marketing designer tends to include, the most popular 
features, and package them together, adding a management 
interface, into something they called a Content Management System 
(CMS). Early CMSs were complicated and frustrating to work with, 
and the feature solutions were often awkward and unattractive. It 
took a lot of modification to hide their ugliness. Over time, some 
awkward CMSs have evolved into much more impressive, 
comprehensive, still unpleasant to use CMSs. Then, one emerged 
from the pack. It was excellent because it was designed by hundreds 
of programmers in an open source network. It is called WordPress.

There are other choices for CMSs that work well in particular 
circumstances. Choosing the right CMS for a particular job requires 
some technical knowledge. This website has several very 
convenient charts that will do just that for you.



�

http://cms-software-review.toptenreviews.com/

There are other well established, heavily used CMS applications. 
Some have unique and useful features well worth having under 
particular circumstances. None are as easy to use as a designer, or 
as easy to teach to clients as WordPress. Most require more design 
man hours and client training than WordPress. However, ultimately, 
your website designer should know when you need a different CMS 
for your job. Here is a list of CMSs available today and some of their 
features and comparisons.

WordPress saved us from coding, but added so many new 
possibilities to the toolkit, that the required knowledge and workload 
expanded, but the products are more satisfying and more pleasant 
to assemble.

Automobile Metaphor 

If a website were an automobile, think of WordPress as a chassis, 
wheels, and engine. It is ready to roll, but you need a steering wheel, 
seats, and a body design. The website designer makes the website 
useful by assembling the components required to fulfill your desires. 
The engine is frequently improved and upgraded behind the scenes 
by WordPress developers in the open source world at no cost to 
you. The rest of the website is up to you and your designer.

http://cms-software-review.toptenreviews.com/


WordPress 

WordPress has evolved into the most popular CMS in the world, for 
a good reason. Wordpress has clean and smart interface design, it is 

relatively easy to learn and maintain, and 
it has a vast and growing community of 
plugin developers adding every feature 
you can dream about. 

Whatever you want to do to modify 
WordPress, there is a tutorial document or 
video somewhere on the web that will 

show you how. There are almost 80 million websites using 
WordPress in the world. It has been translated in 40 languages. 
There are almost 30 thousand plugins available. WordPress is the 
most popular CMS for businesses and 22% of all websites are in 
WordPress.

Themes 

A Theme is a collection of style settings and layout tools that the 
designer will use to determine the colors, styles and arrangement of 
content on each page of the website. It is the raw, unshaped body of 
the automobile. It is an important component, because the it is also 
the responsibility of the Theme to provide optimal “responsive” 
behavior across mobile devices. 

There are Finished Themes, and there are Framework Themes. A 
pre-designed, finished theme might be attractive at the start, but you 
will often find that they are not exactly what you need and will have 
to be modified, which can lead to annoyances, programming labor 
and limitations. A Framework Theme is a comprehensive set of 
creative tools for designing the website to accommodate a vast 
variety of assignments, designs and features. In my opinion, for 
greater flexibility, ambitious designers use Framework Themes for 
most assignments.



There are several excellent Framework Theme developers. I will list 
the Themes that I currently use and respect. There are more, I 
haven’t had time to try more than a handful of them. I’m pretty sure 
that I can add any feature needed by any small business using 
WordPress and one of these Themes. As a bonus, they are each 
very fashionable, and each have their own separate visual character.

ElegantThemes: Divi (my current favorite fashionable and 
robust) http://www.elegantthemes.com/ 

WooThemes: Canvas (my workhorse for many practical 
assignments) https://www.woothemes.com/products/canvas/ 

X Theme: (unique approach leading to another fashionable 
style) http://theme.co/x/ 

Sometimes a pre-designed theme is a good choice if the website is 
going to perform a dominant primary function, such as a Directory of 
Jobs or Businesses, or you want a robust Shopping Cart installed on 
a low budget. This is when keeping a list of your desired features 
pays off. Some companies make Specialized Themes that were built 
for prescribed purposes. I used a specialized theme for a classified 
ad website and another for a business listing website. Both are 
made by a very good developer of mobile-device-friendly themes. To 
design a theme with all these features would have required many 
days of programming. Here, I pay $40 to $80 per year for a license, 
and the theme is ready to install and looks good enough so that 
design tasks are minimal. The labor might be better spent 
documenting procedures and training staff to use the system. Your 
website designer should be able to train you to use the website, but 
he/she needs to also understand your business.

AppThemes: Themes Designed for Specific Applications 

https://www.appthemes.com/ 

Plugins 
A Plugin is a small application of software that can be hooked up to 
WordPress that adds another ability, or feature, to a website. Many 

http://www.elegantthemes.com/
https://www.woothemes.com/products/canvas/
http://theme.co/x/
https://www.appthemes.com/


are free of charge or ask for a donation. Some of the more 
complicated Plugins charge a fee. Some plugins do all the work of 
the new feature. Some of them link you to excellent online services 
that perform the task “on the cloud” and integrated with your website. 
Example: If you want to offer a newsletter using the 
“MailChimp.com” online service, you will need to use a plugin which 
will install a sign up form on your website linked to MailChimp. If you 
want your Google Webmaster tools to track your visitor traffic, there 
is a plugin for that too. If you want to convert part of your website 
into a shopping cart, there is a plugin.

Some Plugins & Their Purpose

There are over 30,000 plugins available for WordPress. Sometimes 
there are 4 or more plugins that do that same thing in a different 

Login Lockdown Prevents automatic software from 
finding your password through repetitive 
guessing.

Formidable Highly versatile tool for building contact 
forms and storing accessible customer 
data.

Google XML 
Sitemap

Creates an invisible Sitemap 
customized for search engines to 
recognize and scan..

Custom Share Buttons 
with Floating Sidebar

The title is a good description. 

Easy Google Fonts Provides access to all 600 Google 
Cloud Fonts to use for any ASCII text on 
your website.

WooCommerce Shopping Cart System Core, with 
plugins for the plugin to add commerce 
system features.

Bloom An strategic feature to attract newsletter 
membership sign up and store the data.



way. What I do is test out all high rated versions of any plugin to see 
which one best applies to my requirements. When I complete the 
test, I chose one and add it to my favorite plugins list. This list is 
worth a lot to a client, because it is time I don’t have to charge you 
for finding the best plugin for your situation. 

Website Features Available with Plugins

1. Shopping Cart or Ecommerce System for Selling 
Merchandise Online

2. Hotel Room Booking or Appointment Booking Systems

3. Newsletter Registration & Distribution System
4. Paid Subscription System for Magazines & Media Streaming

5. Auto Publishing to Announce New Blog Posts on Social 
Networks

6. Video and Audio Players for Media Stored on the Hosting 
Server

7. Classified Advertising System, or Business Listing System

8. Support Ticket System or Discussion Forum or Help Chat Tool

9. Real Estate Listing System for Agents or Agencies

Having a website is pretty much like owning a software application 
that can evolve into just about anything you can imagine that would 
help your business operations and your marketing campaign.

The Components & Language of Layout 

WordPress & the components offered in themes provide many 
options for page design layout variety. The possibilities seem to be 
endless, but they follow some guidelines delineated by the particular 
components in a the CMS or the theme. Over time, standards have 
been adopted to define the most common purpose for different 
portions of the screen area or page. The layout components of 
WordPress and its themes have applied terminology to distinguish 



between the different layout tools and components. Despite the 
guidelines, there is always another way to arrange a page to make it 
unique and accommodate the information more efficiently.

When the website designer is trying to explain his/her reasons for 
choosing a particular page layout for an assignment, it is helpful 
when the business owner roughly understands the available 
components of a layout. I could get pretty deep trying to explain all 
the possibilities, but for now, let’s just start with very basic 
terminology. There are three primary components shown in this 
diagram.

�

The Content area of the layout can also have “SideBars” which are 
columns placed on the left or right or both sides of the Content area, 
show here.

�

SideBars can contain “Widgets”, which are smaller components that 
serve many different functions, from advertising space, to location 
maps, to social share button collections, to customized link lists and 
more. 

The Header often contains a Main Menu, but the Main Menu is 
sometimes on the left of the page in a vertical column. The Content 
area is usually reserved for the bulk of the primary and most 



important information on the page. This diagram illustrates a 
particular combination of components and more terminology.

�

Not all web page layouts use all these components. There are many 
more components that I can’t fit in this one diagram. Some pages 
are very simple, like one photo with a button in the middle. Shopping 
websites require more components on a page. Galleries are often 
arranged in identical modules lined up in columns and rows. There 
might be no header or footer on a particular page, then the header 
and footer might appear on the remaining pages. Columns or 
widgets can be on some pages, and none on others. The layout 
should enhance and strengthen the delivery of the information it 
displays. Sometimes every page looks different, but at the same 
time, must show a belonging to the overall style of the website with 
something it has in common.

Protecting a Website from Hackers 

If a website has a hole in it, it will probably, eventually be hacked. 
30,000 websites are hacked every day. The easiest targets are small 
business websites and personal websites because so few bother 



with protection because they think they are not a likely target. 
Wrong! 

First you need to understand why a hacker wants your website. 
There are many techniques, but a few basic purposes. 

1. To use your hosting server and domain address for free to 
relay files, programs, viruses and other bad things to other 
computers.

2. To watch your communication from customers to see if they 
can steal valuable information leading to the ability to rob your 
customers or infect their computers.

3. To bounce all the traffic coming to your website in the 
direction of their website, where they can trick your customers 
into pressing buttons that will infect their computers.

Whatever the purpose, you lose big time when they succeed. Often, 
you won’t even notice that it is happening. Your 5 or 10 year old 
website might have been hacked 4 years ago, and still be infected. 
Your website might look fine to customers, but behind the curtain, a 
hacker is operating a nasty program using your server. Sometimes, 
the website will slow down because the server is getting pummeled 
with hidden requests. Sometimes, your hosting company will detect 
the invasion and shut down your website until you clean up the 
mess.

There are procedures to prevent almost all forms of hacking. Even if 
you are diligent with security, it could happen, but much more 
unlikely. Hackers love small business websites, but they shy away 
from working too hard to hack them. If they are going to work hard, 
they will hack more lucrative targets like banks and large retail 
outlets.



Usernames & Passwords

Never use your own name as a username. A hacker might find your 
name in your website and try it out to log in. Now they are half way 
in.

Passwords are annoying, I know. You probably have one for your 
FaceBook, Twitter, Instagram, Pinterest and maybe more. You 
probably use the same one for all those places, probably a 
password that is weak and easy to remember. Well, your Twitter 
account is not much use to a hacker unless you are a major celebrity 
and the hacker is just a drug crazed vandal. However, your bank 
account needs a very secure password, and they demand that you 
use one. WordPress is your marketing headquarters. How important 
is that? Use a strong password for your Administrative User Account 
in the Dashboard of WordPress. There is a device in there to help 
you generate a good one. 

A strong password has at least 8 characters, including numbers, 
upper and lower case letters, and symbols. It may look weird and be 
hard to remember, but it will discourage hackers. My bank password 
contains 15 characters. If I could memorize a longer string, I would 
make it longer. You should too.

Use a Login Protection Plugin

Login protection devices work like this: the hacker tries to guess your 
username and password. After a handful of tries, they get locked out 
for 24 hours. This prevents the use of robots trying to guess your 
password. No hacker robot will hang around for 24 hours for the 
chance to only try 3 or 7 more guesses. It is generally very effective 
for this approach. My favorite plugin for this purpose is called “Login 
Lockdown.” 

Some of these plugins also apply the Google ReCaptcha device 
that ensures that the user is not a robot by making the user do 
something only a human can, put a check in the box. You will see 



this device on many Contact Forms, because spammers like to send 
links to viruses and sleazy spam through Contact Forms too.

Keep Your Software Versions Up To Date

WordPress has many open source programmers who examine 
WordPress for vulnerabilities and repair them. All software has 
vulnerabilities. The question is how long will it take for a hacker to 
figure out how to break into that hole. When a hole is found, and 
fixed, an update to WordPress is offered to users. If you install the 
update right away, then that hole is patched. If you wait, the hole 
might be there long enough for a hacker to find it. The same goes for 
Plugins. 

WordPress tells you when an update to WordPress or a Plugin is 
available. As soon as you see the update is available, you should 
engage the update. If you are not watching for them at least once a 
week, you will never know and the holes will increase in number.

Assign Your Domain Address to a Secure Server

If you are going to have a shopping cart (ecommerce) system, you 
must always use a Secure Server address (SSL) to encrypt all the 
date being sent to you by the customer for a transaction. That is the 
law and for good reason.

You can also put your website into an SSL even if you don’t have 
sensitive information moving around or stored. This is very good 
protection, but a little more monthly cost and might be overkill for a 
brochure or a website with only outgoing information.

Never store the credit card information of your customers. When you 
have an Ecommerce System on your website, selling things online 
with credit card transactions, you have a choice of whether you store 
the credit card information in your database, or only store the last 4 
digits of each credit card. Big businesses like Amazon store the 
whole number so that they can offer that “one click purchase” feature 
in which you never have to fill out the form again. Well, Amazon 



provides hosting for the CIA. It would be tough for a hacker to get 
into Amazon. Not so tough to get to your customers. Don’t do it. If 
you have a breach, your business is toast.

Use a Professional Theme

Themes can present holes for hackers too. Those holes are less 
common, but they exist. If you are using a free theme, something 
you found in a big theme gallery, it will probably never be updated. I 
always buy my themes from companies who constantly update their 
theme software. Not only do I benefit from new features they include, 
and their efforts to keep it compatible with other website software, 
but I also feel confident that the theme is unlikely to be breached by 
a hacker.

Schedule Regular Backups of the Website

There are plugins that can be installed and configured to conduct 
automatic backups of your website files and database. If you are 
attacked, and cleaning it up looks like a horrible task, and a backup 
was made a few days ago, then you might want to clean out the 
directory and database entirely and just reinstall your website using 
the backup copy. Some hosting plans also offer this device. usually, 
it is easier to use the host backup system because they usually 
provide a much easier procedure for cleanup and restoration. Just 
remember, it probably won’t be turned on when you open the 
account, you have to set it up and schedule the backup frequency in 
the control panel of the account.

Use Only Top Rated Plugins Approved by 
WordPress

There are over 30,000 plugins available for WordPress. There is a 
library of them maintained by Automattic (https://automattic.com/) 
who manage and distribute WordPress. Every plugin is scanned and 
inspected for malware before it is allowed to enter the library. Very 
few slip through the cracks, but that doesn’t mean they are good 
plugins. Some will develop hacker holes quite quickly. Some are 

https://automattic.com/


never updated to patch holes. Again, if it is free, it might not be well 
maintained. There are hundreds of free plugins that a very reliable. If 
you pay for a plugin, it is probably a lot more reliable and will get 
updated.

Links in Email 

You might be surprised to learn that when a hacker breaks into a 
computer at a major bank or fortune 500 company, sometimes it is 
because one of their employees clicked on a suspicious link in an 
email that came to their computer, which was hooked up to the 
company network. At that moment, a virus entered the company 
network. Wow! How would you feel if that happened to you?

If you get an email from an new source, one you do not recognize, 
and it is encouraging you to click on a link, you might want to think 
twice. Good people will send you valid invitations. If you get an email 
from a local business offering a service, there will be a phone 
number in the email. Call them. Then you know it is safe. If it is a 
short address like http://aquajazz.com, and you hover over it, and 
look in the status bar at the bottom of the screen, and the address is 
the same one, you are probably okay to click it. If it is a long 
address, you may want to delete the email.

If you click on a hacker’s link, what can happen is that the hacker will 
bypass your virus protection software, install programs on your hard 
drive, and start using your computer for something nefarious, or 
actually start copying all the data on your hard drive. If you have 
stored the password to your website on your hard drive, he will find 
it. Then he has a free pass to your website. You might not even 
know it happened. Also, never forward an email from a stranger to a 
friend. If you do, and the friend is infected, you could be open to a 
lawsuit or a very angry friend.

FireWalls & Scanners

There are a few plugins that install a firewall into WordPress. A 
firewall will block all requests from sources that don’t follow the rule 

http://aquajazz.com


established by the firewall. Some firewalls come with scanners that 
watch for malicious or suspicious files or code in your website then 
report to you if some occur. Some of these plugins give you tools for 
erasing the threats. There are online services that will do all these 
things for you for a monthly fee. You might need a plugin for that too.

Virtues of a Professional Website 

First Impression

When you open your new website for the first time, pause for a 
minute beforehand and try to think like a customer. Then open the 
website and pay close attention to where your eyes go first, your 
very first emotional reaction, and then note the first place where you 
next place your mouse cursor to click. That is the totality of the First 
Impression. Ideally, most customers should have a similar reaction. 
You will know if you invite other people to see your home page for 
the first time and watch their reactions. The goal is to create a path 
that serves your purpose, and direct the customer down that path, 
leaving little likelihood that they will choose a less favorable path. 

Primary Design

The very latest fashionable websites almost always touch the edges 
of the browser with content. Empty margins to the left and right are 
rapidly going out of fashion. The colors on the website should seem 
like they belong together, most of the time, not calling too much 
attention to the colors, and as much as possible emphasizing your 
company color(s) in required variations. 

Graphics and text should no longer be tiny. Think bigger. It is okay to 
have white space sometimes, as long as it does not crave attentions, 
but blends to give the reader a spacious feeling. Make it obvious on 
every page that you are in the same website, also using a consistent 
design style throughout, to emphasize coherence. If there is more 
than one font style throughout the website, it is important that the 
alternative fonts have an obvious and attractive purpose.



Navigation

Remember, in effect, websites are also telephone apps now. 
Navigation should be simple and obvious. When it gets complicated, 
people move on. If it is complicated, your information architecture is 
poor. The most complicated concepts and bulk information can be 
presented in a simple format with good design. Think like a 
customer. Try to narrow down your navigation link choices to a small 
number on each page. Again, direct the readers down the path you 
choose for them. Give them more than one choice only when it 
benefits you and reader to do so. Create the easiest path you can to 
the information you believe the reader should find.

Objective

So....pretending you are the customer, you navigate down the most 
obvious navigational path, and it leads you to start choosing 
products or services. Or better, you watch a few customers navigate 
your website and they arrive where you want them to be. This is a 
good sign that you have accomplished your goal. The website has 
been designed well to meet the Objective.

Language

The language, the writing quality and quantity, in your website plays 
an enormous role toward success in search engine results and 
helping customers to understand your products and services and 
how they apply to them. While reviewing your new website, read the 
copy out loud in the sequence intended. Listen to what you read. Are 
you impressed? If not, put more thought and work into the writing. 
The writing is the most powerful marketing tool on the website.



Website Costs 

Investing in Your Website Designer 

How big is your company?

Many small businesses hire a rookie designer to build their website, 
with little regard for marketing substance or technical quality, then 
pretty much forget about it for several years until someone tells them 
it is broken, or the contact information becomes out of date. It is 
okay to hire a rookie when you are in a hurry. That way when you 
decide to get serious, and have to scrap the old website entirely, you 
won’t have lost as much money.

It is lucky if you have a computer savvy, multi talented, in-house staff 
member who might have the drive and talent to pick up the duty of 
managing a smaller scale digital marketing campaign for you. If you 
have such a staff member, you can ask a professional website 
designer to build your website, then train your staff member to 
operate the WordPress Dashboard and follow some of the marketing 
routines. 

For bigger marketing plans, you will need the regular help of a team 
of marketing professionals. The pricing for this can vary wildly 
depending upon how aggressive you wish to market and to how 
many people you want to reach in a chosen period of time. For long 
term, contract pricing, you should consult the company of your 
choice. 

Website Development Pricing 

Example 1 : A Therapist 

A solo practitioner asked me to take a look at her website and tell 
her what it would cost to make it look much better. The old website 
provided enough written information to start with. We hunted and 



found more photography and added symbolic captions in a slide 
presentation. By the time we had carefully defined the services, the 
website had 17 pages with writing that she prepared for me. She 
was a good writer. When I asked for some additional written 
material, she made it happen. I chose a standard format for a simple 
company brochure. This job went smoothly. 

Design Labor Fee : $2,000.

Example 2 : Photographer 

A photographer asked me to build a website where he could display 
his work and sell it online in several different formats. We only 
started with 10 products, and he learned how to enter the rest of 
them on his own. This website needed a company brochure 
component, as well as a shopping cart (ecommerce system) 
equipped for online purchase transactions.

He turned out to be a good blog post article writer, and of course, he 
already has all the photos he needed. We used the PayPal guest 
purchase credit card charge system, which is the easiest and least 
expensive to set up. I added a clever and entertaining, 3 
dimensional carousel at the home page. Now anyone anywhere can 
buy a photo from him via his website, and he ships it out.

Design Labor Fee : $,3000

Example 3 : Supplier 

A building materials supplier wanted a more professional website 
that would help to cut down on the incoming customer support 
phone calls of people asking if something was in stock and asking 
for prices. They did not want to sell online, only display the inventory 
that is most often asked about. That is a smart idea. I started by 
building a company brochure, then added a product gallery. There 
were 50 products. I launched within a week. 

Design Labor Fee : $4,500.



Example 4 : Luxury Hotel 

Luxury Hotels need very high standards in fashionable design. The 
whole point of luxury is to portray a place to stay where everything is 
perfect and beautiful. Sometimes every room in the hotel has its own 
unique character that customers will want to see so that they can 
attempt to book the room of their choice. The amount of work this 
requires depends upon the number of rooms or suites in the hotel. 
This hotel has 20 rooms.

Hotel booking systems are a somewhat difficult feature to set up 
correctly, and to the satisfaction of the owner’s hopes. Furthermore, 
which booking system is appropriate depends a lot upon how much 
the owner can spend yearly on a system, and whether they want to 
be independent, or hooked into some larger marketing scheme 
developed by the marketing gurus of the industry. An independent 
system means you never pay anyone else when someone books a 
room. Integrated booking systems are available through 
TripAdvisor.com and other hotel directories, but you will pay a 
commission to TripAdvisor for every booking. The commissions, in 
my opinion, are high, but you might calculate that the benefits are 
worth the commission. 

Design Labor Fee : $6,500

Disclaimer 

Every company will evaluate the labor costs differently and do the 
job differently. The fees could vary wildly, and usually does. I am just 
showing you what is possible. Each job presents its own particular 
challenges.

Yearly Costs of Website Technology 
The cost of software and hosting can vary at different times and 
depending upon the demands of the website performance and the 



size of the company. These are what the market is currently like 
generally for small businesses.

Domain Registration

Most domain addresses will cost you between $15 and $25 per year 
paid to the registrar. If the domain you want is taken, it might be for 
sale for between $100 and $5,000. You have to decide how bad you 
want that address. 

Hosting Plan Account

A Shared Host account should not cost you more than $100 per 
year. A Dedicated Server account might cost $500 to $1,000 per 
year or more.

Theme License

A well supported Theme usually comes with a license for which you 
should pay a fee each year. Well designed framework themes or 
dedicated design themes cost between $50 and $100 per year for a 
license.

Plugin Fees

Some Plugins cost money. Others are free. I recommend that you 
decide your list of plugins based upon quality and purpose, and be 
willing to pay when they charge you. It’s usually worth the fees. 
Plugin license fees range between $20 and $100 per year.

Total Yearly Cost Estimate

The average, basic small business website owner will spend 
between $250 and $350 per year just to keep the website machinery 
maintained and up to date.



Should I Hire Someone Nearby? 

Many of my clients are all over the United States. Using the Internet, 
I can communicate with them via Email, Attachments, Texting, File 
Sharing, FaceTime, Skype, US Mail, and Telephone. The important 
thing is that we take the time to communicate. Most everything else 
can be done from anywhere. After all, this is the Internet Age.

If you would like your website designer to bring a camera to your 
building and produce your photographs for your website, but he lives 
in another state, you have two choices. You can hire a local 
photographer and have the closely communicate with your website 
designer, or you can pay to fly your website designer to your town to 
do the job. The difference in cost between the two might or might not 
vary. That depends upon the pricing of photographers in your local 
area. Also, if your designer and you have a concept that is difficult to 
communicate to a photographer, you might find that it is worth flying 
your designer in to save a lot of time and some money. There are 
also a dozen online photography stores on the web where you and/
or your designer can browse and maybe find all the photos you need 
for your job and show them to you over the internet. 

To produce photos of staff members, sometimes candid photos with 
good lighting and complimentary poses in front of a simple 
background taken with a cell phone camera will be just fine for the 
staff photos. Trust your designer if he/she says “no, these are not 
good enough.” You have an image to maintain.

When writing the verbal market copy for a website, it is best to 
assign a company staff member with good writing skills to assist the 
website designer. Together, they can collaborate my email, phone 
and USPS to create good copy for the website. You will be able to 
review the website in its different stages of delivery from wherever 
you are by just opening the address given to you by your website 
designer. 



Website Marketing 

Search Ranking on Page One 

When a customer or retailer of hats enters “hats” into Google or 
Bing, he/she wants to see his/her your website link appear at the top 
of page one in the search results. Sure, that is the “holy grail” of 
digital marketing. You want to be king of the hill. There is a hill for 
every key word or phrase, and many lucky kings, but there is only 
one king on each hill and many seekers working to climb all the 
thousands of hills. You have to pick your hill and work hard to climb. 
Some are at the top because they are paying Google significant 
sums to be placed there. Some earned their place over time by 
building a good website and filling it with good information. You can 
too, with time and effort.

It is a process and a journey. There is no magic tweak that will make 
it happen. But there are procedures and strategies that make you 
strong compared to the competition.

Website SEO Optimization 

Google and Bing, and all the other search engines, judge the rank of 
your website based upon the verbal language, which means the 
words on the page. There are other smaller factors, but they pale in 
comparison to words. Search filters are complicated. Put in simple 
terms, the search engine reads what you wrote then defines and 
categorizes the information based upon the clarity, quantity and 
quality of what it reads. This means that when you write copy for a 
website, you are writing for two listeners. One is the customer, the 
other is the search engine. Fortunately, this discipline usually results 
in better information for both. 



Well Written Copy 

You can influence where you are categorized with the use of 
keywords or key phrases. If you sell outdoor carpet, use the 
phrase “outdoor carpet” frequently, particularly in paragraph 
headers and titles of pages, then in many places in your 
paragraphs. Above all the writing should be honest, friendly, 
professional, and provide excellent information. 

The customers love pretty artwork and clever video, but at some 
point, they need solid verbal information, something they can read 
that describes the details about your products and your company. If 
you want to rise in the search ranks, you need a good writer and lots 
of well written words. 

Optimal SEO in Website Design

● If your domain name contains a keyword, that helps.

● Include your primary keywords in page titles.
● Include your primary keywords in page headers.

● Use keywords in your writings.
● Use keywords intelligently, not excessively.

● Keep publishing blog posts relevant to your field.

● Use only excellent grammar and clear language.
● Tailor your permalinks to include key phrases.

● Build pages that load fairly quickly.
● Install an XML Sitemap generator plugin.

● Test the website in analyzers, repair glitches.

Embrace Your Location 

If most of your customers are going to be local to you, then don’t 
target the entire country or the world. Include your location in your 
text. Let the search engines know where you are located. Embrace 
your location. If you want to go national, leave out your specific 



location and emphasize your country. If you want to go global, leave 
off the location altogether, but be aware that the larger the region 
you are targeting, the larger the competition for that search phrase. 
Whereas, if you make your local presence strong, word gets around. 
You may get discovered nationally some sunny morning.

The Power of a Blog 

A Blog is like a Diary. You write an article, publish it, and it is dated 
and chronologically added to the string of articles you have written 
before. Usually, the newest article appears at the top and they get 
older as you scroll down. This can be flipped, old to new, with a 
technical adjustment.

When a reader enters the Blog, they see headlines, images, and 
short excerpts. They browse the headlines, then click on one that 
interest them, and it opens to read the whole article. 

The WordPress Dashboard of your website offer you tools for writing 
and publishing articles in your Blog. The tools are similar to a word 
processor and easy to learn, although fancier article layouts require 
fancier skills in the blog editor. Again, they can be learned by any 
proficient computer user.

Search engines scan your website regularly. If you have added a 
new articles, with a lot of good information, your search rank will rise 
in some key phrases. It is not an exact science, but the more articles 
you publish, the more often you will reach your target.

Using Social Networks for Marketing 

Search ranking is a worthy cause that should be pursued. It will be 
for a long time. However, the number of visitors who find a website 
through their favorite social network using only a phone or a small 
tablet is beginning to exceed those using a laptop or desktop 
computer browser. The world is going mobile. They like to carry their 
computer and all their friends with them in their handbag.



Marketing with Social Networking deserves another book. But I have 
a good short answer for you here. The most popular social networks 
that are the most useful for marketing, in order of the most popular to 
least, are these.

● LinkedIn
● Twitter
● FaceBook
● Pinterest
● Instagram
● Google+

Your website designer can hook up and configure a feature in your 
WordPress website that connects your Blog to your Social Networks 
in the following way. When you publish a Blog Post Article, 
WordPress can send the Headline, the Page Link, and sometimes 
an excerpt to all your social networks automatically. This saves you 
the labor and time of logging into all the networks to create a new 
entry on each announcing your article.

Also, I always install attractive Share buttons in strategic places 
throughout the website, like at the top of the home page, the end of 
each articles, and underneath products in a shopping cart system. 

I can’t completely educate you in the use of Social Networks in this 
book, but I want to give you a rough idea of the concept. On your 
social network account, you will see the mini publications and 
comments of all your friends streaming by chronologically. You 
choose to click one, then it might take you to a larger document or a 
website address. The more friends you have, the more people see 
and possibly pass around your message if they like what they see. 
Social networking has become so pervasive throughout modern 
society in many countries that this platform has the best chance to 
reach the most people in the shortest period of time. It works, only if 
you have taken the time to develop a large enough network and 
learn the practice of regular social networking.



On a search engine, you target keywords or key phrases. In social 
networking, you are asserting yourself the most effectively by 
creating remarkable images and attractive headlines. The rest of the 
comment need not be long or complicated, but it needs to strike a 
chord with the audience to get “liked” and passed around. This is the 
marketing arena where a lot of business is concentrating today. You 
still must start with a website, but Social Networking is your next best 
leap in marketing strength.

Overview of the Marketing Arena 

All the same marketing venues are available that were available 20 
years ago. However, some are disappearing, some are no longer 
worth the cost, and some will not apply to your own customer 
profiles. The marketing environment is being entirely absorbed into 
the Internet, one venue at a time. 

Analog Marketing Venues

● Television

● AM FM Radio
● Magazines

● Newspapers

● Printed Brochures
● Calling Cards

Digital Marketing Venues

● Your Company Website
● Social Networks

● Online Magazines & Newspapers
● Digital Press Releases

● Streaming Music Stations

● Email Based Newsletters



Prove to Me It Works! 
That is a “chicken and egg” problem. Without a good website, you 
will never know. Are you looking for a promise? I can say I am am 
convinced that you will enjoy more success with a website built with 
love and fed regularly. Every client I have served, who got excited 
and involved in re-design of their website, has landed more 
customers as a direct result of having a smart website and using it. 
The reason to redesign advertising is always to improve your 
approach to selling your wares and become more accessible to 
customers. The website is your most important advertising. If you 
believe you need visual advertising at all, you start here.

All the statistics are in your favor. If you want better results, then you 
use your website every day. Make it the focus of your marketing 
plan. Send everyone there and keep it looking fashionable and 
informative. I can tell you that the result of a poll suggests that at 
least 48% of website visitors judge your company credibility by the 
quality of your website design. That number is climbing fast.

Its starts with an egg. The website is your egg. It will hatch into an 
industrious marketing machine if you build it well and feed it 
regularly.

Next Step 

I’m writing this book as an independent website design and 
marketing professional with 20 years of experience serving 
happy clients. Keeping up with the rapid changes in marketing 
communication technology is a constant, time-consuming challenge. 
Then I have to switch hats in the second half to become a dynamic 
marketing graphics and copywriting designer with a deep 
understanding of overall digital marketing strategy. This book is a 
high altitude overview of what I have learned over many years—
ideas and strategies that I believe will help small business owners 



like you make smart decisions when designing a new website and 
future marketing strategy.

This little book offers information to help you converse intelligently 
with a website designer. Equipped with this knowledge, you should 
be able to determine, from the website designer’s responses to your 
inquiries, whether he/she has the level of expertise that satisfies you. 

Remember that you are looking for someone who is a website 
technician, a graphic designer, a market copy writer, and a digital 
marketing strategist. Ask questions and talk creatively. I hope that all 
this information has convinced you about how important your 
website is to your marketing campaign as your first impression, 
information center and sale pitch to the world.

Please, if you have any question about your website, or want to talk 
creatively about your marketing ambitions, feel free to contact me 
through my website to set up a phone call or exchange email 
addresses. Here is my link.

http://aquajazz.com

http://aquajazz.com

